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All the parts of a question should be attempted at one

place.
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1. Briefly explain any four of the following :
frafefen § @ 5l wm =t dim 4§ srEn Bt
(@ “Almost all big item purchases cause cognitive
dissonance”, Explain the statement.
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Differentiate between innovators and early adopters
of a new product category.
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“The key to building lasting customer relationships

1s lo creale superior customer value and satisfaction.”
Comment on the statement.
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Define personal and non-personal channels of
communication.
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“Retailers often point to three critical factors in retailing
success: location, location and location.” Discuss.
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Discuss the mafket.ing management process by

identifying strategies for creating value for customers
and capturing value for customers in return?
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“Every change in the socio-cultural environment
creates problem for the marketer.” Explain the
statement from Indian perspective.
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Explain the various stages through which marketing
has evolved over the years?
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Explain the concept of Product Life Cycle. How
will a marketer design the product planning and
development strategies during the introduction stage

of the product life cycle?
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What is family life cycle? What are its implications

to marketing decision-making?
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What is a product? Explain the width, length, depth
and consistency of a product mix through suitable
examples.
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“An aware consumer is an asset for any society.”
Explain the measures taken by the government to
protect the Indian consumers against the malpractices
of the businessmen?
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Define the various elements of communication

process. Also explain the various hurdles in the
communication process.
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Explain the concept of integrated marketing
communication (IMC). Mention the reasons for
growing importance of IMC. Also list the barriers
in IMC implementation.
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Explain with examples Vertical Marketing system and
Horizontal Marketing system adopted by companies
for channel management?
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Explain the intensive, exclusive and selective
distribution strategies available to a company in order
10 determine the number of channel members.
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Define the situations in which companies initiate price
changes and respond to price changes by competitors?
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5. Write short notes on any two :
frefafen 4 & feeff 2 w dfers fomfimt fofen,

(a) Rural Marketing in India

R H am-fagum

(b) Internet Marketing
3tie oo

(c) Promotion Scene in India
W ® G T

_(d) Product Positioning
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