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1.

2

Differentiate between the following (Any three):

(a)

(b)
(c)

(d)

()

Common law and code law of settling disputes in

international marketing.
International trade and int€rnational marketing.

FOB (Free on Board) and CIF (cost, insurance,
and freight) terms of trade.

Economic union and free trade area as two levels
of economic cooperation between nations to

minimize the barriers in international trade. .

Joint venture and licensing as two entry modes in
foreign market. ‘ (5%3)
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12. Write a short note on any three of the following :

L]

(a) Non-tariff barriers of trade.

(b) Transfer pricing 'ar‘s( a strategic issue for the

international marketer.

(c) Trade shows as a promotional tool in promoting a

product/service in foreign country.

(d) The country of origin impact on the buyers’
perception of product quality.

{e) Implications of using expatriates as sales
personnel in foreign markets. (5%3)
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3. (a)

(b)

(c)

(d)

4

What are the potential sources and indicators
of political instability and how can these be
overcome to be successful as an international

marketer ? . (9)

Describe the IPLC theory and its implications for

the marketer. (6}
OR

Briefly explain (1) letter of credit (ii) consignment
and (iii) cash in advance as means of financing
and payment in international trade. %

What are the added challenges in international
communication than domestic communication ?
Explain why ‘noise’ is more likely to occur in
case of international communication at all the five
stages (source, encoding, information, decoding,

- and recetver) of communication ? T (6)
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‘What are the specific issues in‘ establishing
relationship with an .agent/distributor in foreign
markets ? What precautions should be taken to
minimize the typical difficulties that can possibly
be faced ? ~ | )

What is cost based pricing ? How the implications
of this pricing strategy vary in domestic and
international marketing ? (6)

OR

What are the advantages and disadvantages
associated with selling through indirect channels
in overseas market ? (9)

What are the challenges associated with

* advertising through (i) newspaper (ii) T.V.

(+)

and (iii) radio in different nations ? Cite specific
cases. , ' (6)
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What are the characteristics of culture and what
cultural diversities are significant for the
international marketer to study ? (%)

Selection of a market entry mode is one of the
key decisions companies have to take while
expanding into overseas market because it involves
varying levels of investment and associated risk
and control. Explain how these important
considerations affect the choice of entry
methods ? (6)

OR

Far too many US manufacturers are unwilling to
modify their products for the overseas customers
because of the big-car syndrome and the left-
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