“This question paper contains 8 printed pages.]

- 12082

¢ Not._e L

':.‘

Your Roll No. ...,

M.Com, /11 A
Group EM-1- MARKETING-I
Course 444—Marketing Research
. (Admissions of 2004 and onwards)

Time . 3 Hours Maximum Marks : 75

(Write your Roll No. on the top imiediately

on receipt of this question paper.)

The maximum marks printed on the question
paper arve applicable for the candidates registered
with the School of Open Learning. These marks
will lrowever, he scaled down proportionately in
respect of the students of regular colleges, at the
time of pesting of awards for compilation of
result.

: T-99 W SAHd QUi ‘T o1 sy el #

ya91 g1 B % g w21 Frafia Rl %

1o1q 57 371 ®1 waTuIla® gl Weme daw
T a9y faFar s

Answers mav be written either in English or in
Hindi; but the same medium should be used

throughout the paper.

[P.T.O.



Pugoft : 3@ ye3v7 &1 37 S @1 <t et v s 7
Fforg: G Tl 3TT 7 77ETT UF & E e

Attempt all questions. All questions carry equal marks.
All parts of a question must be attempted in sequence.
Please be careful of the choice of 'AND'; ‘OR". Attempt of a

wrong choice will result in zero marks.
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1. (a) What is marketing mformation system (MIS)?
What is the role of marketing research in the
MIS? 7.5

And

(b) What are the different types of research designs?
Describe the distinguishing features of qualitative
research. 7.5

Or
(c) Are there any ethical issues involved in

conducting marketing research? Briefly explain

with the help of suitable examples. : 7.5
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And

(d) Write a note on the role of internet in marketing

research. 7.5
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2.? (a) Write a note on factor analysis. 5
And

| (b) Why do researchers collect primary data? What
factors must be considered in using the secondary

: data? 10
! ' Or

1

('c)‘ Do we need to define the marketing research
problem? What kind of errors could be committed
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in defining the problem? What could be their
impact on the research? 7.5 .
And

(d) Explain briefly the objectives of the data -
preparation process. What steps would you require

to take in this process? 7.5

(%) & Taverao @ feouvf fafiau)
st
(@) Igaym g Hro wfs offwe] w @ R 87
M srerel & @ § o g9 R wreE w
F1 | 7
U
(M) #= T fu RAooR ey g9l gwen @
aieaifia e St B 7 wwEn @ uRaie a
Torm forem Y el € wepelt & ¢ orggum w gm0 |
9E B GehdT g 7

3

(3) 3rTeRsT daR T Y s & IRgAl ) wa A wwen
Fifor | 3o ulsran =1 sEE w0 ¥ R SR e
33 Y SAravgRal Bt ?

2082 4



3. (a) What is a questionnaire? Does the method of
conducting a survey influence questionnaire
design? Please explain with the help of suitable
examples. 7.5

! And

] (b) Write 4 note on comparative scaling techniques.

In what circumstances can we use these

techniques? 7.5

Or

{¢) Distinguish between cluster sampling and quota

sampling. What factors must you keep in mind
while deciding whether to.use non probability or
probability sampling techniques? 7.5
. And

" (d) Definc and explain reliability and validity?
Distinguish between the two. Is there a
relationship between reliability and validity?

Please explain. - 7.5
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Describe the sampling design process. What
factors must be considered in determining the
sample for a research study? 7.5

And

How would you overcome inability fo answer in a
questionnaire? What is the procedure for
hypothesis testing? ) 7.5
Or
i
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What do you undersiand by data cleaning? How

would you treat missing responses? 5
And

What are the potential sources of error in

formulating a research design? Distinguish

between random sampling and non-sampling

erTor. - 10
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5. (a) Distinguish between parametric  and non-

parametric tests. 5
And
(b) What is advertising research rélated to? How
would you measure advertising effectiveness? 10
Or :
(c) What do you understand by sales anal ysis? Briefly

explain the criteria that may be used for

conduqting a sales analysis. 10
And
(d) What factors must you keep in mind while writing
a research report? 5
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