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SeCTION A

“Advertising is a necessary evil.” Do you agree with this statement? Why or Why not?

‘ Or A
Discuss the significance of advertising from the standpoint of (i) the producer, (ii) the
consumer and (iii) the economy. - : 15
SecTioN B

What is an advertising campaign? What are the steps to be kept in mind while planning an
advertising campaign?

Or
What are the functions of an advertising agency? What are the different types of
advertising agencies? 15
Section C

Why is PR necessary for the government? Briefly describe and discuss the functions of the
publicity units of the Government of India.

Or :
What is the role of PR in Crisis Management? Compare the PR strategies of any two
organizations in the way they handled the crisis. 15
SectioN D

Discuss the major features-of Integrated Marketing Communication. How is IMC different
from traditional marketing?

Or -
Write short notes on any three of the following:

(a) Public Service Advertising
(b) Creativity

(c) Maslow’s hierarchy of needs
P.T.O.
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(d) Pc;sitioﬁing

(e) Direct marketing

(f) Propaganda

(8) Corporate social responsibility. ' 5x3=15

SeECTIONE

What are the objectives of Social Media Marketing? What are the social media tools with
which these objectives can be met?

Or
Discuss the social media strategies deployed by marketers" How can they measure the ROI
on social media marketing efforts? : 15
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