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1. Give short answers to any five of the following :-

(ij Define societal marketing orientation.
(ii) What ts marketing myopia ?
(iii) Define wholesaling with examplcé ?
(iv) What are the 4p's of inarketing-mix ?
(v) Explain the concept of product width.
(vi) Howcana manufacturer provide after sale service to
the consumers ? '

(vil) What is going rate or competition pricing ? 5x3
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2. Atteni].)t any two of the following : 15

(i) “Consumer is the most important visitor on our
premises. He is not an interruption is our work rather,
he is the purpose of it. We are not doing him a favour
by serving him, rather he is doing us a favour by letting
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us serve him.” What are the implications of this
statement for today's marketers in designing customer-
driven marketing strategies ?

(i) Differéntiatc between fhe micro and macro level
environmental variables.

(iii) "The job of the marketing is to make selling
superﬂuous"." Do you agree with the statement?
Explain gi{/ing the difference between the concept of
marketing & selling.
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3. What is market segmentation 7 Why is it tequired ?
Explain the various bases of segmentation with examples.
15

or

What are the various factors which are taken into account
while determining the price of the product ? 15
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4. Attempt any three of the following - 3x5
(1)  Define the concept of product. Also explain the
various levels of a product with diagram.
(it) Differentiéte between the convenience goods and .
the speciality goods. 7 |
(iii} Define the conceptlof ﬁroduct positioning in
consumer goods market.

(iv) "A package acts as a silent salesman", do you agree
with the Statement Why 7.

(v) leferentlatc between product-mlx and product line.
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. (a) Explain the concept of channels of distribution &
its importance. T
(b) What is cost-plus pricing ? Bxplain merits and
demerits of this pricing methods ? T4

3 or
(a) Why is promotion important in today's world ?
What are the various tools used to promote a

consumer product in the market ? Ve

(b) Differentiate between mualtiple chain stores and

departmental stores. ik
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