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Time : 3 hours Maximum Marks : 75

(Write your Roll No. on the top immediately
on receipt of this question paper.)

NoTe:— Answers may be written either in English or in

Hindi; but the same medium should be used
throughout the paper.
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Attempt all questions.
All questions carry equal marks.
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1. (a) Explain the various stages or concepts through
which marketing has evolved over the years.
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Explam the concept  of marketing mix for

ifitrodacing a mew luxury car in the market.
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- “Marketing is an indispensable tool to fight

competition prevailing in the market.” Do you
agree? - Explain, giving the significance of
marketing for producers and consumers.

“fayma, sian F sfreref @ ER A T e
IR 1" T AT TR wER 7 vwnE s
mﬁmaﬁ%mﬁwmé'ma%mgqm
T 10

Differentiate between the concepts of marketing
and selling.
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2. Attempt any three of the following:
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Explain the influence of demographic factors for
marketing of consumer products '
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How does the legal and poiitical environment of a
country affect the marketers for various consumer
goods? '
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(tii) What are the merits and limitations of cost-plus

pricing method for setting base price?
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(iv) Explain the various benefits of segmenting the
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market.
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Why is it important to position the -product
carefully in the minds of consumers? Explain by
listing three positioning strategies used by mar-
keters of consumer goods.
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Discuss the factors which are taken into account
while determining the price of a product.
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(b) Which of the two pricing strategi¢s— penetration

and skimming— is better for pricing a new home
security system and a new improved mobllc phone
in the market?
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What is product life cycle (PLC) ? Draw a neatly
labelled diagram and explain the various pricing and
promotional strategies suitable for various PLC stages.
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What is a product? Describe various levels of
product with examples.
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“Branding is a useful tool both for consumers and
manufacturers.” Discuss the statement.
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Explain the concept of product length, width and
depth with examples.
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Define the four types of consumer goods with

example such as convenience, shopping, speciality
and unsought goods.

e agl # oam e & osTmw ¥ oWy
e Sty I gm, @iiead, fadwar ah 3
aife areft a1 5
“Poorly designed packages can cause headaches

for consumers and lost sales for the company.”
Define importance of packaging in marketing.
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What do you mean by channels of distribution?
What channel of distribution would you institute

- for marketing the following:

(!) Packaged juices
(i) An industrial chemical

(ii) A computer printer?
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Exhlain any two tools of promotion mix.
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Discuss the various factors you would like to
consider for selecting the channels of distribution
for a consumer product which is sold all over

" India.
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Define the concept of promotion. Suggest a
suitable promotional mix for:

(i) New luxury furniture
(ii) A new improved breakfast cereal

(iif) A medicine to cure cancer.



i
7 5522-A

gayT 7 Waegar @ uftar AfFu Efated %
AT 39w dadaas fuy & Qg dfve—

(i) T fawr Wi
(&) TE1 QU T Y I S
(i) F ) e A ] gy 4,3

300






