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Explamn any /v o

{1} The concept ol Product life eveie:
p )

{iry  The concept ol Marketing-Mix:

ticiy - The process of Marketing Commumnication:
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iy Macro-enviconmental Factors.
i @1 ®1 wWe wmifEy

() STE-SEAETE  h] HEHT:
vy TauoE-fag =1 FEwew
(i) fEUUR-Tuwm gfen,

(ny  geq THTETC ST |

What 1s markcting management ! What s ats importance for
marketers and consumers 7 5410
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Or
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What do vou understand by consumer buving behaviour ?
Why is it important for marketers to study consumer buying

behaviour 7 10+5
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Develop an integrated promotion plan. using all elements of

promotion-mix, for an LCD TV or a herbal shampoo. 15
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What do vou understand by market segmentation 7 What arc
the various lactors taken into consideration while segmenting

a consumer poods market 7

A FERRI A A N TUEG ¢ 7 IdEE 9%
aen & fau wEEw 8 e fafus Fnsl w0 e

¥ 7T =new ?

Discuss ditTerent methods of determining  promotion-budget.
In the hght of their pros and cons. which methods are mare
superior ta others 7 105
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Why is defining objectives clearly an important step for
conducting effective marketing communication ? Explain with

the help of AIDA model and hierarchy-of-effects model.
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Differentiate between any three

(iy  Core product and argumented product;

(it Encoding and decoding:

(iti)  Advertising and Sales promotion;

() Needs, wants and demand;

(+)  Mass marketing and one-to-one marketing. 53
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