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Time : 3 Hours Maximum Marks : 75
(Write your Roll No. .on the top immediately on receipt of this question paper.)
Note :—‘ Answers may be wr-itten either in English or in

Hindi; but the same medium should be used -

throughout the paper.
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Attempt five questions in all.
All questions carry-equal marks.
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Explain ‘Marketing-Mix’. Also write a note on ‘Consumer Buying

Process’.
fauom fasrr’ = =rEn i) sadiwn Fa-whw’
R W ww feooh fafeu

Define the role of Communication in marketing. Discuss the

types of marketing communication.
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Discuss in -detail the steps in developing marketing

communication.
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Write short notes on any two of the following :

0] Marketing Communication

(i) Market Segmentation

¢17)] " Evaluation of Marketing Communication Efforts.
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Explain the factors that affect “Promotion-Mix’ of a product,
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Discuss the steps in organising and evaluating “Marketing
Communication Efforts”.
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How would you determine communication objectives in marketing
a product ? Discuss.

frdt s w1 fawvm & § o9 Eww sRwE @
fra yer fuife 87 2 =R «ifsu

P.T.O.



8.

( 4 ) 5531

Discuss various methods of marketing communication.

_ Explain the bases of selecting the method of. marketing

communication, .
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