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Instructions for Candidates

Write your Roll No. on the top immediately on receipt of this question paper.
Attempt all questions.

All questions carry equal marks.

All parts of a question should be answered together.

Answers may be written in Hindi or English but the same medium should be
followed throughout the paper. )
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(a) “Modern marketing is consumer driven.” Comment. ®)
(b) Bring out the difference between marketing and selling. (7
OR

(a) Define marketing environment. Why should a marketer be sensitive to the

marketing environment ? (8)
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(b) What are the components of marketing mix of a business firm ? Why is it
important to have a right marketing mix ? (7
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(a) Explain the concept and benefits of market segmentation with the help of
suitable examples. 8)

(b) Discuss the various bases of market segmentation giving their suitability.

()
OR

(a) “Market segmentation and product positioning are the foundations of sound
market planning.” Comment. )

(b) Explain the concept of targeting. Briefly discuss the strategies of
targeting. )
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Discuss the importance of channels of distribution in the marketing of goods.
What services are provided by the retailers to their customers ? ®8)

What is branding ? What are the branding decisions a company must take
before offering its product to the target market ? @)

OR

Explain the various stages of Product Life Cycle of a product with the help
of a diagram. (3

What is packaging ? What are the essentials of a good package ? @)
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4. (a)
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(@)

(b)

“Pricing is an important element of promotion mix of a business firm.”
Comment. (8)

What factors are considered by a marketer in determining the price of his
product ? )

OR

What is penetration pricing ? How does it differ from skimming the cream

pricing ? ()

What is sales promotion ? Explain any five techniques of sales promotion

used by modern business firms. )]
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Write short notes on any three of the following :

(a) Selective and intensive distribution
()
(©)
(d)
(e)
fefofea % ¥ sl d9 w Gl RewleEr fafag
(&) azmm 3R e famw

Direct marketing

Marketing of services

Societal marketing

Classification of consumer goods
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