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Instructions for Candidates 

1. Write your Roll No. on the top immediately on receipt of this question paper. 

2. Attempt all questions. 

3. All questions carry equal marks. 

4. All parts of a question should be answered together. 

5. Answers may be written in Hindi or English but the same medium should be 
followed throughout the paper. 
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1. (a) "Marketing is not merely selling." Examine this statement and bring out the 

difference between marketing and selling. (8) 

(b) Explain the importance of marketing in the present day world. (7) 

OR 

(a) Explain the stages in the evolution of marketing concept. (8) 
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(b) What are the components of marketing mix for services? Explain in 

brief. (7) 
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2. (a) Discuss the demographic and technological environmental factors that affect 
the marketing decisions of business firms. (8) 

(b) "Marketing segmentation helps the firm, to get customer focused." Explain 

this statement and suggest suitable bases to segment market for Cars or 
Airlines Travel. (7) 

OR 

(a) Briefly discuss the major bases of positioning a product while highlighting the 

importance of product positioning. (8) 

(b) What is meant by Product Life Cycle (PLC)? What are its various 

stages ? Explain the marketing strategies adopted in the maturity stage of 

PLC. (7) 
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3. (a) What do you mean by Product Line? With the help of an example of a 

multi-product company, explain the length and width of product mix. (8) 

(b) Explain the functions performed by packaging in the marketing of 

products. (7) 

OR 

(a) Explain 'Skimming-the-cream' pricing and 'Penetration' pricing. Which 

of the pricing policy would you recommend for a new product? Give 

reasons. (8) 

(b) What do you understand by branding ? What are the essentials of a good 

brand? (7) 
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4. (a) Explain the concept of sales promotion and highlight its significance in 

promoting a product ? (8) 

(b) What do you understand by channels of distribution ? Explain the functions 

performed by distribution middlemen. (7) 

OR 
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(a) Distinguish between: 

(i) Convenience products and shopping products 

(ii) Advertising and personal selling (8) 

(b) What factors affect a firm's pricing decisions? Explain briefly. (7) 
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5. Write short notes on any three of the following : 

(a) After sales service 

(b) Importance of promotion in marketing 

(c) Marketing of services 

(d) Product and its various levels 

(e) Door-to-door marketing 
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