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Instructions for Candidates

1.
2.

Write your Roll No. on the top immediately on receipt of this question.papcr.

Attempt all questions.

All qucstions carry equal marks.

(a)

(b)

Section-A/EE -

What is marketing environment? Distinguish between macro and micro
environment of a firm, giving suitable examples. (3+7)
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"Marketing begins before production and continues after sale." comment.
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"There is only one valid definition of business purpose : to create and retain
customers.” Discuss this statement keeping in view the nature and purpose
of marketing. ) (7.5)
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{b) Discuss how economic and social environment are relevant to a marketer?
(7.5)
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Section-BR‘ofT_s' -

Explain various bases of positioning in detail with examples. (15)
fafer - Frefor- & e el &Y Seeeo 3w afmw sven AR

OR/3r2ran
Define segmentation. Suggest suitable bases to segment market for the following

products: (i) smart phones (ii) air travel (iii) body lotions, and (iv) apparels.
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Write short noteé on aﬁy thréc . | o — (5-|;5+5)
(a) Product support services or after sale services
(b} Brand positi(-)ning
(c) Advantag_es of branding
(d) Concept of Product Life Cycle

(e) Concept of Product
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5.
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Section-C/@Ag -
"Pricing is an important element of marketing mix of a company.” Comment and
briefly explain the various objectives of pricing policy. : (15)
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(a) What factors are considered by a marketer in determining the prices of his
products? (7.5)
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(b) Discuss some of the consumer based pricing methods. (7.5)
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(a) Differentiate between: (5+5)

(i) Wholesalers émd retailers

(i1) Selective distribution and Intensive distribution
Pefofias & R 99"y
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(b)

(a)

(b)

4

Discuss the factors affecting promotion mix of a markeier. (5)
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Discuss the various factors to be considered in choosing a channel of
distribution. (10)

famm & O A T A Raln e s @ e it

Differentiate between- : ' (5)
1) ad;/crtising and public relations and

(i)  advertising and personal selling.
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