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Instructions for Candidates

.

Write your Roll No. on the top immediately on receipt of this question paper.

2. Attempt all questions.

3. All questions 'carry equal marks.

4. . Answers.may be written either in English or Hindi; but the same medlum should
be used-throughout the paper. ‘
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SECTION A (@ &)
1. (a) What is marketing ? Is business community working towards improving

consumers and society’s well-being ? Explain by giVing examples.
(5+5=10)

. (b) List the various elements of micro and macro environment of marketing.
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2
OR

What is marketing mix ? Explain the various factors that determine the
marketing-mix of a business organisation. (3+7=10)

“The selling concept takes an inside-out perspective, while the marketing
concept takes an outside-in perspective”. Explain. 5)
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SECTION B (&g )

What do you mean by the term segmentation ? What are the prerequisites

for an effective segmentation strategy ? (10)
Explain the importance of positioning in market place. (5)
OR

What do you mean by the term positioning ? What are its characteristics ?
(10)

What are the benefits of segmenting a market ? : )
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(a) What do you mean by the term ‘product’ ? Explain the levels of products
with examples. . _ (10)

(b) What is meant by Product Life Cycle ? How is understanding of PLC useful
to a marketer ? (5)

OR

(a) Suggest appropriate marketing strategies with reépect to product and
promotion for each of the stages of Product Life Cycle. (10)

(b) “Packaging acts as a silent salesperson.” Comment and explain various levels
and advantages of packaging. &)
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SECTION C (g )

State and explain the various pricing policies and practices and followed by

large-scale business enterprise. A ' (15)
OR

Differentiate between penetration pricing and skimming pricing. Which of the

pricing policy will you recommend for a new product and why ? (15)
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5. (a) What do you mean by the term distribution channel ? Explain the various
types of channels used by a firm. v (10)

(b) What is promotion ? What are the important objectives of promotion ?
| ®)
OR

(a) “While direct channels are costly, indirect channels take away marketer’s
power to control.” Discuss. - (10)

(b) Define promotlon mix. Suggest a suitable promotlon mix, with reasons, for
v smart phone and herbal toothpaste. S (5)
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