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Instructions for Candidates

1.

Write your Roll No. on the top immediately on receipt of this question paper.

2. Attempt all questions.

3. All parts of a question must be attempted together.

4. Answers may be written either in English or Hindi; but the same medium should
be used throughout the paper.

BE @ fou fdw

1 ' Y- @ fem €@ ew Ry e FriRe e ) s sgws fofaw

2. Wty & IW AN |

3. Wl 9l & g @ IR UE 9y S

4. TEGE-TR F IR AW A B 5 v v A AR, AfeT o I @ wemw v

& B WiEY |

"Marketing consists of all activities by which a company adapts itself to its
environment, creatively and profitably." Explain the statement with definition and

functions of modern marketing. (5,10)
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OR

(a) Explain the various marketing philosophies or concepts.

(7

(b) What are the main constituents of micro and macro marketing environment.

Explain with examples.
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2. Define the process of identifying market segments and selecting target markets

for consumers products.

(15)
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(a) Differentiate between the following:
(1) Demographic Vs. Geographic segmentation of markets.

(i) Undifferentiated marketing Vs. Differentiated m-arketing.

(b) Suggest a useful way to segment the market for following Products:

@) Refrigerators
(i) Foreign Tours and Travels
(i) Chocolates
(iv) Tyres
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3. Define Packaging. What are the functions of Packaging? Give suitable examples
of Packaging. (5,7,3)
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Write short notes on (5%3=15)
(a) Requirements of a good Product Labeling
(b) Importance of Product branding

(c) After Sales Services.
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4. What is Product Promotion? Define various methods of Product Promotion with

examples. (5,10)
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Write notes on: (15)
(1) Advertising Media
(i) The Sale Process

(i) Qualities of a good salesman
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5. What are the channels of distribution? What are the guiding factors that govern

the choice of a channel of distribution by a manufacturer of consumer products?
(5,10)
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OR
Write short notes on | _(5,5,5)
(a) E-retail Portal
(b) Resale Price maintenance
(c) Cost based Pricing methods.
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