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Attempt all questions. All questions carry the marks mentioned alongside.
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1. ~ Attempt any five of the following:
(1)  Write the significance of ‘after-sales service’.
(ii)) Explain the Selling concept.
(iii) Is public relations an important part of promotion mix? Comment.
(iv) Explain the concept of Push Strategy with an example.
(v) Will deep-discounts by e-retailers remain a long-term strategy? Comment.

(vi) Write a short note on Direct Marketing.
(viii) Explain the Price Skimming Strategy.
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-Why is it necessary for a marketer to scan marketing environment? How do changes in

politico-legal environment affect marketing decisions?
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What is niche rﬁarketing? Differentiate between segmented marketing and niche
marketing. | |
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Or (W)

Discuss the importance of marketing for business and customers.
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Discuss the importance of packaging and distinguish between packaging and labelling.
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Define branding. What are the challenges that branding decisions pose for the

marketer?
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Differentiate between Advertising and Sales Promotion.
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What do you mean by pricing? What factors affect the pricing of the product?
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“Advertising is an investment.” Critically evaluate the statement.
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- Explain the concept of Product Life Cycle. What strategies may be adopted to lengthen the

maturity stage of the product?
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Or (W-ﬁT)

Explain the various aspects of Promotion Mix in detail. A company wishes to launch a new

clothing range for kids on an online platform. What type of promotion strategy do you recommend B

and why?
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Write short notes on any three:

(a) Warehousing

(b) Briefly explain the Communication Process
(e) Product ‘Attributes

(d) Market Segmentation

(e) Societal Marketing concept.
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