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Attempt all questions. All questions carry the marks mentioned alohgside.
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1. Attempt any five of the following:
(1) Write the significance of 'post-purchase behaviour'.
(i) Explain the marketing concept.
(iii) Is sales promotion an important part of promotion mix? Comment.
(iv) Briefly explain the concept of distribution.
(v) Explain the concept of undifferentiated and differentiated marketing.
(vi)  Briefly explain the concept of online retailing.
(vii) Write a short note on Ambu.sh Marketing.
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What do you understand by Promotion Mix? A company wishes to launch a new clothing

range for women through an onlirie platform. What type of promotion strategy do you

recommend and why?
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Differentiate between penetration pricing and skimming pricing. When are these pricing

policies suitable?
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Define Marketing. Discuss the nature of marketing with suitable examples.

faor 3 aRaTeT R ) ST SETRT AR RTUM & wew W Rae B 8

Differentiate between push strategy and pull strategy.
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Explain the branding strategies. What are the advantages of branding decisions for the

marketers? |
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Differentiate between Advertising and Personal Selling.
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What do you mean by pricing? Differentiate between cost-based and value-based

pricing.
a-Frafor @ ST T aue £ O SR R ger SmeiRa e Faler § siw
AR | 8

Discuss the importance of labelling and distinguish between packaging and

labelling. _
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Distinguish between concept testing, product testing and test marketing. Also discuss why it

makes sense to go for test marketing, before launching a product.
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What is Marketing Mix? Explain the concept and scope of expanded marketing mix.
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Write short notes on any three:

(a) Relaunch of Maggi after the controversy
(b) Customer Loyalty

(c) Price Adjustment Strategy

(d) Publicity

. (e) Micro-environment.’
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