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Attempt any five questions.
All questions carry equal marks.
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1. How is tourism marketing different from marketing of

other products? What are 4 Ps of marketing mix in
tourism?
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2. What is the relative role of different promotional
methods used in tourism marketing in India? Why is
promotion important?
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3. Why is there a need for segmenting targeting and
positoning while marketing tourism products? What
are different forms of market segmentation?
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4. Differentiate between tour operator and travel agent.
What are the main functions of a travel agent?
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5. What is a motel? How will you classify the types of
accommodation available for budget class tourists
visiting India?
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6. Write short notes on any two of the following:
(i) SWOT analysis i

(ii) Personal characteristics affecting consumer’s
buying behaviour

(iif) Personal sales

(iv) Internal marketing.
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7. Discuss the role of Indian railways in promotion of
tourism in India.
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8. What are the essential points you will keep in mind
while designing and printing a tour brochure?
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9. Write a note on alternative pricing strategies available
to a business decision maker in the field of tourism.
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10. Define ‘Market Research’. Why is it important?
Discuss its different methods.
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