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Attempt all questions.
All questions carry equal marks.
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1. What approaches are used in determining advertilsing
budget. Critically analyse various methods of designing
advertising budget. (3,12)
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1. What approaches’ are used in determining advertising
budget. Critically analyse'various methods of designing
advertising budget. (3.12)
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' Why are media scheduling decisions important to an
advertiser ? Define micro and macro-scheduling
problems before an advertiser in different marketing
situations. _ (3,12)
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2. *“Advertising is a big business and ranks among the
top industries of the world.” Do you agree ? Discuss
the functions and benefits of advertising in the wake
of globalisation. o (15)

OR

How would you answer the arguments that advertising
is untruthful, wasteful and unnecessary ? {15)
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3.

Bow is a full services advertising agency different

from a specialised agency 7 Explain various factors
for selection of an agency in detail. ;L (19

OR

Why do you think that.print and broadcast media are
the most appropriate choices for any type of goods
and services. Give reasons. (15)
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What is DAGMAR approach to setting advertising

objectives ? What are limitations of this approach in
real life situations? (12,3)

OR

Define Media planning process in detail. What is micro

" and macro scheduling ? | - (Tr1)
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5.  Write short notes on any four of the following :
(a) GRPs vs TRPs |
(b) Life style advertising
(c) Financial advertising
(d) Internet as advertising media

(¢) Measuring the advertising effectiveness
(3.75%4=15)
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