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Note — Answers mayv be written either in English or in Hindi;
but the same medium should be used throughout the
paper.
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Auempt any five questions.

All guestions carry equal marks.
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1.  What is marketing ? How tourism marketing is
different from the marketing of other products ?
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What is the need for marketing research in tourism ?
Discuss it's different methods.
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Explain the need. process and advantages of market
segmentation market targetting and market positioning
in tourism industry.
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What s meant by “promotion mix’ ? What are the
different promotional tools used by tourism industry
in India ?
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What are the functions of a modern travel agency ?
Write a note on types of travel agents and tour
operators functioning in India.
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6.

Establish the linkage between modes of transport and
tourism. Which factors a tourist will keep in mind

while c¢hoosing a particular mode of transport ?
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What are the tvpes of accommodation available for
budget class tourists in India? What are the new

concepts of accommodation?
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What are the procedures for becoming a travel agent
and tour operator in India ? What advantages an 1ATA

recognised travel agency has?
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What are the factors you will keep in mind while
designing and printing a tour brochure ? How many

types of tour brochure you are famifiar with ?
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10, Write short notes on any two of the following :

(a) incredible India Campaign

(b) Open Skies policy

{¢) Product life cycle

(d} SWOT analysis
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