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Note —— Answers mav be written ewher in English or iﬁ Hindi;
but the same medium should be used throughout the
paper.

frouft .—3g yv-T & I st o el R am
¥ Afvn; afes aoft o &1 wom @ @ '
Eliked

Attempt Afl questions.

All questions carry equal marks.

adft w9 Fife)
mft yE & ow gE

P.T.O.



{e)

(hY

(&)

(J)

(2 1203
“Advertising is an indispensable tool for Nghting the
marketing recession.” Do you agree with the statement 7
Explain giving the arguments in favour of advertising
from the consumer’s. marketer’s and econamy’s poini-

of-view. 1

How can advertising be classified on the basis

of the target audience 1o wihnich the message s

TS

direcied ?
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Define the concept of advertising and list out the various
functions performed by advertising in today’s economic

and social scenario. 8

“The basic objective of advertising is to increase sales
and profits.” Elucidate., pointing out at other objectives

of advertising. 7
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Who gave DAGMAR approach ? List out the

implementation strategies suggested by the DAGMAR

approach. 8

How do marketers handle their advertising in rural
markels 7 Does the rural media choices differ trom (he

urban ? 7
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Discuss some of the reasons as to why some companies
decide not to measure the cffectiveness of their promotional

programs. Explain why this may or inay not be a good

stralegy. 5
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Explain the rceall and recognition test for measuring

communication effect in post-testing. 5

How do you rate the latest ads by two of the mobile
service providers—Idea and Vodaphone 7 Which of these
ads you consider better and why 7 5
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Attempt any three of the following

(@) Your company has introduced a brand of ‘refined oil’

in the market. Which media will you adopt for s

wn

advertising 7 Why 7

(b}  Explain the strengths and limitations ol Internet as an

advertising medium. 3

N

{c)  Explain the concept of

(1 Reach

(i/) Frequency

(iiry GRPs

as used in media planning,
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(¢)  Explain the media-scheduling patterns available 1o the

advertisers. 5
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Attempt any five of the lollowing
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“Colour is a complete tanguage in aself” Do you

Explain  the significance of  headlines in

ol

advertisements.

Emotional appeals are more popular with Indian adh ertisers.

Why 7 3

-

List out the various slages in designing a layowl

briefly.

—d

Explain the significance of humourcus copy in

adverusing. 3

List out the essentials for an effective copy

briefly.
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Atterapt any v of the following

(a)

(h)

(c)

Explain the functions of a full service ad. ageney. State
the reasons as to why a company should prefer an agency

to maintaining their own advertising depariment. 7%

State the reasons which resuft in the problem of client
tumover and also explain the reasons as to why client
turnover is not considered healthy for both @ the chiemt

as well as the agency. T

What are the legal provisions available for keeping a

check on the advertiser’'s tactics 7 7'

frafafes 4 8 8 < wivw

(%) o o foamd b &y = T wifew

3 ¥ wese fF fFE s w2 osme e
g fawm & mm W fFW Aiyson s F=
e e Ameg|



b
0
)

¢ ) 1203

(@) TEF Fu3 B T TS ¥4 o9 T
wifan ff TRE svad UEE 9w Ffusm SR
@ % fu = wwe A@ owmwm oW ¥ 2
(m faaTew w9 w feew mmR o fag

T fafus wew= o0 & 7



