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Note :—  Answers may be written either in English or in Hindi;
but the same medium should be used tbroughout the
paper.
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Define advertising. Discuss its significance for marketers,

consumets and society. 5+5=10

Distinguish between primary demand advertising
and secondary demand advertising giving examples of

each. . 5
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Examine the objectives and functions of adve.rtising. 10

“All advertising is a social waste.” Critically examine

‘this statement. 5
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What do you mean by advertising copy ? Explain the various

elements of a print copy. 5+10=15
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What is the meaning of illustrating ? What are the various
ways in which a product or service can be depicted in

an illustration ? 10

What do you understand by jingles ? What purpose do

~ they serve ? 5
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“TV is a better advertising medium than any other

media.” Do you agree with the statement ? Give

reasons. 10
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What are the various advertising media options for rural

markets in India ? 5
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Write the characteristics and applications of outdoor

media. -

How does Internet advertising differ from advertising on

other media ?

Write two advantages and two disadvantages of

advertising on radio. 3x5=15
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What do you mean by -the term ‘Media Planning’ ? What are
the various decisions to be taken while drawing the media blan

of an organization ? 51015 -
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What do you understand by the terms reach, frequency,
impact and continuity in the context of selection of a media
category ? ‘ ) v' . 15
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(@)  Describe the functions and organisation of an advertising

depaﬁmgnt. 10

) .Differentiate between a la-carte agency and a full-service

agency. ' 5
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What are the common methods for measuring advertising
effectiveness ? Why is it important to measure advertising

effectiveness. - 10+5=15
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