This question paper contains 4+2 printed pages]

"Roll No.

S. No. of Question Paper : 8137 |

" Unique Paper Code o :'241351 _ , -C, .
* Name of the.Pap‘er_i_._ _ : Advertising, Sales Promotilon‘an(.l Sales

Managemént (ASPM)

Name of the Course . BA. (Prog )Partll Advertlsmg

Semester B ¢

Duration : 3 Hours : ~ Maximum Marks : 75

(Write your Roll No. on the top immediately on receipt of this question paper.) ‘
(wm-w%ﬁaﬁ@wﬁqﬂqﬁafﬁawm G LE| Wﬁa@m)

Note : - Answers may be written either in Engllsh or in Hmdl but the same medium should be

" used throughout the paper.
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All questions are compulsory.

All questions of each section (A, B and C) should be attempted together.
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Section A
(@s ‘@)

1. (a) Evaluate sales as an advertising objective. 5
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(b) ExAplain' with Athe‘ help of examples, the various communicaiion objectives
of advertising. U - | 10
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(3reE)
‘Define Adverti-s_ing. Discuss  its éigniﬁcanee for marketers, consumers and society in
general. =~ | ' . 5+10
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Section B
(@s ‘@)
(a) Discuss the message decisions that an ;dveniser has to take. 10
&) Whai type of an endorser would you recommend for the .following produ;:ts 7 1x5
| ()  Health drinks
(i) Beauty sqéps |
(iif) Life insurance _
(iv) Mobile phopes |

(v} Cough syrup.
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" Or
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Explain the meaning of the following terms v.v'ith proper exafnples : 3><.5

_ _(a) Layout of a print advertisement

(b) Jingles and Illpstrations

(¢) Headlines and Copy

(d) Emoﬁonal appeals .

(e) J'Moral appeals.
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‘Explain the term media plans. Discuss the decisions to be taken while formulating the media

plan of an organization.
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.'Write short notes on :
(@) Frequency, Reach and Impact
(b) Scheduling patterns

( ) Strengths and Limitations of Telev1s10n as an advertising medium.
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Section C
(@s ‘m)
What is an advertising agency ? Discuss the various functions performed by it. 5+10
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Write short notes on: 3%5
(a) Creal'ive boutique

(h) Client-Agency relationship

{c) Advanlaé,es and Disadvantages of in-house agency.
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What- do yolu understand by advertising effectiveness ? Why is it important to measure it ?

Briefly write about the problems gencrally faced while measuring advertising effectiveness. 5+5+3
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Or
(3rgan)
g Diséuss the imporiant ways to evaluate : - 15+13
(y} The sales_ eﬁ‘eét of advertising
(b) The cpmmunication' effect of advertising.
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