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. Note :  Answers may be written either in English er in Hindi; but the same medium should be

used throughout the paper. -
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All questions of each section (A, B and C) should be attempted together.
Al questions are compu}sory -
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1. (@ “Advertzsmg provides an lmpetus to an economy by offering several benefits.” Elucidate

the statement : ' 8
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(4) Differentiate berWe;en percentage of sales method and competitive parity method of setting

advertising budget. o 7
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Distinguish between the following :
(a) Consumelr‘a.nd Instimtional buyt;r advertising, ' 5
() Primary demand and selective-demand advenising. S
(¢) Classified and display advertising. 5
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2. (a) What are the important considerations to be kept in mind while drafling advertising copies

for print media ? ‘ _ 7

(3) How do.media planners maintain a balance between reach and frequency ? Give
an example of a situation when reach would be preferreé over frequency and

vice versa. . _ - 8
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(@  Exemplify the difference between rationsl and emotional appeas. E
() Discﬁss the problems faged in advertising for reaching rural audience and markets._ 8
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What are the various functions that are performed by an advertising agency ? Under
what circumstances should a company prefer its advertising department over

agency ? 7.

Explajzi the importance of using colors and music in advertisements with examples. 8
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What are the fundamental principles given by ASCI with regard to ethical and legal aspect

of advertlsmg ? How can they be enforced by various partnes ? 6

Evalua‘te broadcast and outdoor advertising media based on their respective advantages

. and 'limitations ' 9
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(@) Why do advertisers measure communication and sales effect while evaluating

advertising effectiveness ? What are the various ways in which consumer jury test can

be conducted ? 8

(b) Explain the various types of headlines ? Also mention the points to be considered while

writing effectwe and catchy headlines ? - 7
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(a) Explain the significance of ethics in advertising with respect to Indian context. 5

(b) Discuss the various methods used for measuring communication and sales effect in

pre-testing and post-testing. | 10
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5. Write short notes on any three of the following :

() A'LA carte and full sefvice agency 5
@ity Moral appeals; used in advertisements with examples 5
(#if) Faélors af;fcééting the choice of adver.lising mv.;dium 5
(iv) .. Problems of media'schcdul.ing 5
| (v) | DAGMA_R approach. 5
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