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Instructions for Candidates

1. Write your Roll No. on the top immediately on receipt of this question paper.
2. All questions are compulsory.

3. All questions of each section (a, b, and ¢) should be attempted together.

4. Al questions carry equal marks.

5.. Answers may be written either in English or in Hindi; but the same medium should
be used throughout the paper.
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l.

What do you understand by consumer behaviour ? What are the factors

responsible for a shift in the behaviour of the consumers ?
OR

Market demand in terms of tourism is not a fixed number but a function of stated

conditions. Explain.
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How do you explain the Law of Demand ? Discuss how promotion, tastes and

cultural influences are responsible for shift and change in demand ?
OR

How do you explain ‘Elasticity of Demand’ ? Do you think it plays a crucial role

for the tourism industry ? Explain with examples.
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What are the various methods of pricing ? How far do you think that price has

operated as the major determinant of buyer’s choice ?

OR
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What do you understand by ‘Product Differentiation’ ? Explain the various types

of services as a basic dimension for differentiating a tourism product.
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4. Critically explain the role, inter-relationship and inter-dependence of auxiliary

and ancillary services in tourism industry ?
OR

Critically discuss the role of information technology in tourism.
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5. (a) “Promotional marketing has a tremendous influence on the foreign
tourist’s choice of destination.” In this context assess the steps suggested by

the National Committee on Tourism - 1988 for marketing of the tourism

products of India.
(b) What do understand by ‘Private and Public Partnership in Tourtsm’ ?
(c) (1) Griffin goods;
(i) Concept of cost;

(i) Apex fares.
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