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. 1. (7)) “Advertxsmg is the art of convmcmg people to spend money they don’t have for somethmg

they don t need” Will Rogers Dlscuss the statement. ;o 10

.(b) lee your opmlon regardlng the advertlsements of Surf as ‘Daag Achhe Haln 5
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E How does settmg of advert15mg Ob]CCtIVCS help a marketer ? Cntlcally examme the DAGMAR :

.approach in setting advemsmg objectxves ? T T 15_
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- .Dlscuss the pre-test and post-test methods used for measurmg advertlsmg effectlveness 15
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( ) Identlfy the type of adtlertlslng in the follomng casesv Mentton the reasons for classnfymg .
‘ them :‘ - : : o |
(i) . A‘Swach Bharat’ c@pnign hy theGOvemme‘nt‘of India, .

). An ati‘vertisement by_ J‘abongv ns;“Be vYoo”..- -
.. (m) An advertlsement for Magnum ice eream “Pure B‘elglan Chocolate _

',_Pleasure
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(zv) An advertlsement by Madhya Pradesh as ‘Rang Ha1 Malang Hal

w An advernsement by Llfe Insurance Corporatlon as ‘Zmdag1 Ke Saath Bhi, Zmdag1
| KeBaach1 o R T Ui

(b) stcuss the vanous methods by whlch advertlsmg agencnes are compensated , _5
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(@ - DlStlﬂglllSh between advertlsmg depanment and advertlsmg agency How these two -

arerelated‘7 c R / '8
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(b) : Explain various medla schedulmg pattems - o ~7

»_(aa)ﬁamﬁmnaﬂ?ﬁamafwﬁmaﬁﬁm |aaﬁrmq$n

mrfua%’

PTO.




@

()

@
(M

e s

Or
(amar)

What is medxa planmng ? Also explaln the terms reach, frequency, contmulty and

Wnte about the objectlve and task method of setting advertlsmg budget -5
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What isan advertlsmg agency ? Dlscuss the vanous functlons performed by an advertlslng _ i

'agency T o L ‘ - 10
_“TV is a better medium than other medla * Why | ? SR o 5
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Give your opmlon whether the celebntles who endorse various brands should be held

N llable if the advertlsement is found to be violating consumer rlghts L 7

NN

Mentlon the various legal laws whlch protect the ‘consumers from mlsleadmg

advertlsements o ' R o ; ~ : : - 8

':'aﬁmﬁﬁqﬁwﬁfuﬁa@mmﬁwmmwﬁaﬁ
aﬁm@mmmaﬁmﬁmﬁwﬁmww

‘wﬁaﬁnwml

G

"‘(ﬁfuﬁt)wmaﬁﬁml

2

'mesmeww@ﬁmmmwmeﬁueﬁmm_g7




e sy 5184
5. Write short notes on any two of the 'folblolw\ing : S R 2x75 15

" (@) . Role of colour ih'adVCrtisihg_

) Advantages and .disadvahtages-of i;l;hquSe agency
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