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Instructions for Candidates

1. Write your Roll No. on the top immediately on receipt of this question paper.
2. Attempt all questions.
3. All questions carry equal marks.

4. Answers may be written either in English or Hindi; but the same medium should
be used throughout the paper.
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1. (a) What is Advertising? Explain the importance of advertising to business and

customers? (8)

(b) Explain the types of appeals which can be used in an advertising copy. (7)

(&) fasmT @ 27 R UE UEd @ v fiaes @ wew &t 9=t S

P.T.O.



205

2

() foemer w0 (Yemetafm Fr) ¥ wa ot 1wy AR 0 D v 9 e
T

OR
Distinguish between any two of the following: (7.5%2)
(a) Product advertising and Services Advertising
(b) Television and Print media for advert_i_sement'
(c) Advertising and publicity
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(a) What are the factors that have to be considered by an advertiser for setting
an advertising budget? 8)

(b) Explain sales and communication objectives of advertising? (7
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(a) What is an advertising budget? Explain the various methods of setting an
advertising budget? (8)

(b) Briefly explain the elements of a broadcast copy for television? (7)
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(a) What do you mean by the term "Media Planning"? What are the various

decisions that should be taken to draw the media plan of an organization?
®)

(b) Define Media Scheduling. Discuss various factors affecting media scheduling
decisions? (7
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(a) What is an advertising agency? Explain the difference between full service

agency a nd alimited service agency? &)

(b) Explain the concept of ‘headline’ in an advertising message . Make a headline

for a print copy advertisement for the following products: (3.5x2=T)
1. Refrigerator

2. Mobile phone.
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(a) John Wanamaker said, "Half the money I spend on advertising is wasted.
The trouble is, I don't know which half" In the light of this statement

explain the role of the evaluating advertising effectiveness. (8)

(b) What are the various methods of measuring advertising effectiveness? Explain.

(7
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(@) "India lives in its villages". In the light of this statement explain the media

tools which can be used to reach the rural population in India? ®)

(b) Explain the legal provisions for the protection of consumers against misleading
advertisements ()]
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(a) Explain the social and ethical issues in advertising. (7N

(b) What do you understand by media scheduling? Explain the factors which
influence media schedule. 8)
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OR
Write a detailed notes on any two of the following: (7.5%2=15)

(a) DAGMAR approach

(b) Continuity scheduling and Fighting scheduling patterns
(c) Radio advertising.
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