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Instructions for Candidates

1. Write your Roll No. on the top immediately on receipt of this question paper.
2. Attempt all the questions.

3. All questions carry equal marks.

4. All questions from each section should be attempted together at one place.

5. Answers may be written either in English or Hindi; but the same medium should
be used throughout the paper.
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1.

(a) “Advertising is one of the most important promotional tools used by marketers
to fight the intensive competition prevailing in the markets.” Do you agree
with the statement? Explain in the light of the importance of advertising for
the producers and the consumers. ®)

(b) Define the various types of advertising based on the target audience to
which they are directed. N
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OR

(a) “Advertising is one of the most criticized tool of promotion,” do you agree,
explain in the light of the various social, cultural and ethical implications of
advertising. ®)

(b) Explain the various types of appeals used in advertising with suitable examples.
(7)
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(a) Should profit be the only objective of advertising? What are the various
types of objectives followed by advertisers? (7)

(b) Out of the various approaches to budgeting, which one would you recommend
for used by manufacturers of a luxury car and a new mobile phone? Why?
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OR

(a) Define Colley’s approach to setting the advertising goals. How can it be
implemented effectively? @)

(b) What are the various factors taken into consideration by markets for finalising
the advertising budget? How is the budget allocated under various heads?
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3. (a) Define the concept of media-planning. what are the various objectives taken

into consideration by media planners? ®)
(b) What are the various elements of a print copy? Explain briefly with suitable
examples. @)
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OR
(a) Why is media-planning important? Explain the process of media planning
with suitable examples. (8)
(b) How is designing an effective layout important for an advertisement? Define
the various principles of an effective layouts. N
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4. (a) Differentiate between pre-testing and post-testing of advertisements. What
are the different ways in which consumer jury test can be conducted? (7)

(b) Why should an organization opt for going to an ad-agency rather than
maintaining their own advertising department? What are the various functions
being performed by a full service ad-agency? (8)
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OR

(a) Should a marketer test communication effect or the sales effect of
advertisements? How can recall test and recognition test help marketers in
measuring the effectiveness of advertising? (8)

(b) Explain the problem of client turnover. How can this problem be reduced to
the minimum and agency and client can ensure cordial relationship? N
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5. Write short notes on any three of the following: (5,5,5)
(1) Internet as an emerging medium
(i) Types of copy
(i) Essentials for designing an effective television commercial
(iv) Types of ad agencies
(v) Advertising standards council of india
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