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Instructions for Candidates

1.

Write your Roll No. on the top immediately on receipt of this question paper.

2. Attempt all questions.

3. All questions carry equal marks.

4. Answers may be written either in English or Hindi; but the same medium should
be used throughout the paper.

5. All questions from each section should be attempted together at one place.
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1. {(a) Describe the functions and scope of advertising. (8)

(b) Define the various types of advertising based on the media used to deliver
the message and their geographical coverage. @)
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(a) Differentiate between rational and emotional appeals. Which one should be
preferred and why? ) (5+3)

(b) "Advertising is an investment and not an expenditure." Do you agree with the
statement? Give reasons. @)
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(a) Discuss various advertising objectives in terms of communication task. (8)

(b) Explain briefly any four methods of setting advertising budget with their
advantages and limitations. (7N
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(a) What do you mean by advertising objectives? Why is it important to set
advertising objectives? . (7)

(b) What is advertising budget? What is the process of setting advertising budget?
®)
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3.

(a) Examine the feasibility and suitability of a media plan which aims to provide

maximum reach, maximum frequency and maximum continuity. (8)

(b) What are the various types of a television commercial? Explain briefly various

essentials for effective television commercials with suitable example. N

() sftrnem wgw, st smafa siik siftreras FRaRar weMt Y &1 @59 W@ Ol
AT AT & HTEEA Td IULEFIA H YA AT

(w)é@ﬁa#ﬁw%ﬁ&wmw%?maﬁﬁmﬁ%ﬁqﬁﬁmr
FFadaTst &t g8y ¥ awan i

OR
(a) Describe any three popular medias with their merits and demerits. (8)

(b) What do you understand by effective layouts? Discuss its importance and
principles. (2+5)
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(a) Is it necessary to measure the effectiveness of advertising? What are the
objectives of measuring effectiveness of advertising? ) (7

(b) What is an advertising agency? Discuss its various types. 8)

() @ fasmeT 6t wfaar & o srawas 27 faemer o wafdar @ e S @
I w1 27

(@) fasT i@ == 27 e AR TR @ st il
OR

{a) Briefly explain various methods of measuring communication effects of

advertising. ®)
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(b) What factors should be kept in mind while selecting and advertising agency?

(7)
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5. Write short notes on any three of the following (5,5,5)

() Media scheduling

(i) Factors influencing the choice of media-mix

(ii) Recent trends in advertising

(iv) Media buying agency

(v) Deceptive advertising and Surrogate advertising.
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