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Instructions for Candidates

1. Write vour Roll No. on the top immediately on receipt of this question
paper.

2. All questions carry equal marks.

3. Atempt any five questions.

4. Answers may be written either in English or in Hindi: but the same medium should
be used throughout the paper.
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I.  What is meant by management of tourism ? Explain its characteristic

features ?
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How do mergers and takeovers affect hospitality sector ? Lxplain with
examples.
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Lffective communication and marketing tools are indispensible in tourism

management. How ?
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With reference to hotel industry within the hospitality sector, what stages in life

would its product have to go through ? L:xplain.
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Explain the process of ticketing followed in travel and tourism business.
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Define financial management. Enumerate and explain the importance of
any 3 ratios which reflect the effective management of finance in the hospitality

sector ?
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You have been appointed as the marketing manager of a leading

interinational chain of hotels which is to be launched in India. In context to
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Indian market how shall vou design the marketing mix 7 Is determining the
right marketing mix important for success of an organisation ? Why / Why

not ?
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8. Write short notes on any five of the following :
(a) Credit system tn hotel industry
(b) Destination devetopment
(¢) Vendor management in ticketing
(d) Project evaluation
(e) Objectives of tourism management
() Cancellation and Alteration of tickets
(g) Class of travel and booking.

(h) Business cnvironment in hospitality
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