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Answers may be written cither in English or in Hindi; but the same medium should be

used throughout the. paper.
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Attempt Five questions in all.

All questions carry equal marks.
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“‘Advertising brings the horse to water and sales promotion makes it drink.”

Comment. _ . 7'

Dominos has been successfully making use of coupon offers. Discuss the challenges and

benefits of couponing as a sales promotion strategy. : 7%
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Discuss the challenges involved in using trade-oriented promotion techniques. Explain the different

h ]
trade-oriented promotional tools. 15
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(@) **An effective sales promotion plan requires due consideration of various product-related

and market-related factors.” In the light of this statement. discuss the factors that a company

would také into account while designing a sales promotion plan for their products. 8 -
(b) Explain the significance of sales promotion. _ 7
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Explain the concept of Marketing Public Relations (MPR). What are the major decisions involved

in MPR ? ) ]5
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(@) ‘‘Publicity can make or break a product or even a company.” Explain. 7%

(b) “*Corporate sponsorships of events have become a major promotional activity.”

Comment. ’ BV
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(@) Discuss the legislative control on'sales promotion in India. 8
() Explain the concept of cyber-marketing. | 7
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What types of sales promotion would be effective for selling the following expensive consumer

goods ? : 7%4x2
(@) émnobiles

(b) Cmi;e trips.
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8.  Write short notes on : - . ' 7Y4%2

(a) Advantages and Iimitatior;s of point of purchase display and demonstration as a promolion'

tool,
(6) Audio-visual tools of PR.
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