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Question number 1 is compulsory. Attempt five

questions in all. All questions carry equal marks.
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“Advertising brings the horse to water and sales

promotion makes it drink.” Comment.
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Why marketers are diverting maximum of their promotion
budget towards trade promotion ? Explain the different

trade promotional tools. :
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Evaluate samples and premiums as the tools of sales

promotion.
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(i) Whatare ‘special events’ ? How are they organised ?
7Y
(11) What public service activities an organisation can

undertake to improve its public goodwill ?
7'
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Explain the concept of Marketing Public Relations
(MPR). What are the major decisions involved in
MPR ?
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(1) Discuss the legislative controls on sales promotion
in India.
VA
(ii)- What are the legal issues involved in Public
Relations ?
7Y
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7. Write short notes on any three of the following :
3x5
(i) Audio-visual tools of PR
(i1) News publicity
(iii) Point-of-purchase display and demonstration
(iv) Contests and competitions

(v) Sales-force-oriented sales promotion
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