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NoTE:— Answers may be written either in English or in
Hindi; but the same medium should be used
throughout the paper.
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Attempt all questions.
All questions carry equal marks.
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. Explain any three of the following statements briefly:
frefafes w= § 3 fedl a9 & 487 § @ S3f .
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(a)

(b)

(c)

(d)

(e)

2. (a)

(&)

Public Relations and Publicity are the same thing.
gy e o A T

Write three differences between Advertising and
Public Relations.

fagrea il SEweh § @9 @ fafe

In which stage of the product life cycle is it cost
effective to use publicity?

TOR F U IWOIE AGA-TF H g I F wre
weret g 2 ?

Explain the situation of ‘Promotion Clutter’ in
Sales Promotion.

fagm Wady o ‘dady dg@’ #@ fole & wy
EiEn!

The use of Public Relations is limited only to
profit-making organizations.

JA9EYE 1 ITAN @9 FHA S €S 9% &
g 2 15

Explain any two traditional tools and fwo modern
tools used by a Public Relations practitioner.

STdus FH 20 3w R @ wwme s @
YT ITRO W WY RN 8

Explain the significance of Sales Promotion.

fasa dayq & U+ WY FET 7



(a)

(b

3. (a)
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Or (3gan)
What would be the Sales Promotion objectives
and the vehicles used to achieve them for the
following products:

frefefad 3ael % fau foma dada 3w il
798 WIRG & |19 9371 {2

(i) A newly opened restaurant
T gl
(if) HSBC credit card
THoTdodloTo HfET FZ
(iti) A premium brand of toilet soap
Jadz A @ fifvay a@is
(iv) Lays chips
GEREL
(v) IJet Airways?
9T TEE? 10

Explain the role of Marketing Public Relations in
assisting the launch of new products.

I0 FTel & g § WErgdl #A # (Yo S9Eh
i gt oy W) 5

“The Public Relations departments perform
various functions to maintain successful relations

PTO.
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(b)

(a)

(5)

with its key publics.” Write any five functions
performed by the PR departments. -

“gETd; fawm soft qEm SAW & W9 9 g9
T @y & fau fafam sed (e & 60

S it g fenfas A7 uia e fofgu)
_ 10

As a marketing manager how would you pre-test
implementation and evaluate sales promotion
programme?

fayor WEgE ¥ A4 e faEm wadHd wdw F
g @ qE-ohEn 6 yemied feE SER
1 ? 5

Or (319d1)
What are the legal remedies available to consumer

if he has been cheated by sales promotion
schemes?

fag Fads A g 1 9 W IusFmel @
FR fafus ITER I § ? 8
Give two real life cxamples of companies
sponsoring games. What are your views on

Alcohol and Tobacco manufacturing companies
sponsoring various tournaments?

AF TATS SOHE % gafgs Sftdd I8TE

A fafvs cAide wrfas w3 9t TEER R
darg; Crafar S & F anuds A R E? 7



4. (a)

(b)

(a)

(b)

Explain the demand side and supply side method
for measuring sponsorship activities.

wate fEans ¥ AA % fae ®in gehy fafa sk
aqfd vefta fafy | we Ffaw 7
As the Public Relations Manager of a private

bank what preparations would bc made by you
before appearing on TV for interview?

T WA §% F AT yEeS F A0 qRAT K
qigER F o sy = dafaf H12? 8
Or (Hgam)

“Are companies really becoming socially respon-
sible or is it a PR activity.” Explain the statement
giving examples.

‘a1 SfEl g wEE w1 8 afgaqe a1 @
¢ sy 7% IETE R 17 W P B AREW
wE =i 8
Name any fwo trade promotion tools. What are

the challenges faced by manufacturers in.main-
taining trade promotions?

fedl @ AR YT 3Tl & AH TR SR
wad7 amy W@t FEfae § amy s Etfai
ardt €2 7

5. Write short notes on any two of the following:

frafafas § @ fipdl @ W dfdw feaelt fafan -
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(a) Cross Promotions
Ha: gad3 |

(b) Ethical and legal aspects of Public Relations
ITEYS: 3 s 3 fafyss g

(c) Measuring Marketing PR effectiveness.

fauug S5 yEs yafear 9197 |
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