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(Write your Roll No. on the top immediately
on receipt of this question paper.)

Note :— Answers may be written either in English or in
Hindi, but the same medium should be used
throughout the paper.
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Attempt any five.
Each question carry equal marks.
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1. (a) Who is a ‘Consumer’ ? Define it from business

and legal perspective.' (7)
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and

(b) What are the characteristics of consumer buying
and the processes involved therein. 8
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2. (a) Explain the term ‘Service’ with relation to
Consumer Protection Act, 1986 with suitable
examples of a decided case. (7%)
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and

(b) Discuss any leading case on consumer protection
decided by Supreme court of India. (7'%)
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3. (a) “Consumers buy products and services for
various reasons and different people can have
different reasons for purchasing the same
product.” What motivates consumers to buy
products & services. (7'4)
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(b) To what extent do the family, media and the peer
groups determine or influence consumers ?  (7%)
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4. What is a market ? Discuss the problems faced by
consumers in the open market economy. (15)
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5. (a) Who can file a éomplaint under the Consumer

Protection Act, 1986 ? (5)
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(b) What are the procedures for filing and hearing a
complaint under Consumer Protection Act, 1986 ?

' (10)
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6. (a) Explain AIDA model in advertising. (5)
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(b) Briefly explain how advertising and sales promotion
is being regulated in India. (10)
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7. (a) Who is a ‘Green Consumer’? What is green
marketing and green consumption ? Explain
some of the obstacles in implementing green
marketing ? (10)
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(b) Write briefly about comparative testing. How does
it benefit consumer ? (3)
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8. Write short notes on any two:
(a) Competition Act 2002
(b) Banking ombudsman
(c) Bureau of Indian standards
(d) Consumer Movement in India (15)
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