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Note:—— Answers may be written either in English or in
Hindi; but the same medium should be used
) throughout the paper.
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Attempt any five questions.
All questions carry equal marks.
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1. (i) Define international marketing and state its
importance.
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(if) Discuss the main differences betwcen domestic
and international marketing with special reference
to environment}il clements and marketing mix
clements.
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How would you ptoceed to shortlist possible markets
for your product i} international market? Explain.
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Is the Product,l Life Cycle of any utility for an
international mirketer? How can the knowledge of
changes in Prodiict Life Cycle be used by international
marketers in developing: their product market
strategies?
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(i) What ar¢ the factors that have contributed to the
growth df countertrade in developing countries?
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“Countertrade transactions are often extremely

complex and difficult as compared with straight-

forward trade.” Explain.
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How is direct exporting different from indirect

exporting?
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What are advantages and disadvantages of having
an overseas agent in the export market?
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“Differentiation in pricing for exports and for
domestic markets is unavoidable.” Comment.
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What should be the strategy of export pricing in
the Indian context?
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Discuss the role of overseas marketing research in
determining international marketing policies.
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How far can a firm,arrange for its own sources of
commercial intelligence?
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Identify some of the problems peculiar to
controlling international operations.
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How can approﬁriatc standards be determined for
controlling international marketing?
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. How does internationat planning differ from domestic

planning? What points should one keep in mind to
make the national plans of many foreign markets into
an overall international plan?
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10. Attempt any &wo of the following. Distinguish
between:
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(a) Joint venture and Licensing arrangement
(b) International advertising and Trade Fairs
(¢) Product adaptation and Product standardisation

(d) Cost-oriented export pricing and Market-
oriented export pricing.
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