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(Write your .Roll No. on the top immediately
on receipt of this question paper.)

Note — Answers may be written either in English or in.
Hindi; but the same medium should be used

throughout the paper.

ot : - 38 7F9F &1 IR Fh A B=A Al v smr F Afore:
@R o IR I aeAw v & @ Ry )

Attempt five questions in all.
Question No. 1 .is cornpuisory.
All questions carry equal marks.
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I,

Define sales promotion and describe its characteristics.
How is sales promotion different from the other
promotional tools ? ' (15)
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“A saléesman’s job is tough and hence it witnesses

higher attrition rate.” Describe the different sales-
force promotion tools which can be used to make the
sales job attractive. ' (15)
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Develop a sales promotion programme to introduce a
new brand of soap in the market. (15)
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What Public Relations tool will be appropriate for the
following : ' (15)

(i) An crisis arising after a gas leakage in a plant
of a company.
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(ii) An image makeover for a political party.

(iil) A wrong information being spread regarding’
the ingredients used by a dairy products.
company.
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5.. (i) How can print media be used in building good
public relations. Explain with example. (7'/2)

(i) Discuss the impact of broadcasting revolution
on PR in India. (7'2)
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6. “All promotions should be legal, decent, honest and
truthful.” Comment on the ethical aspect of sales
promotion in the light of this statement. (15)
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7. Write short notes on any three of the fol!owing:
{i) Patronage reward
(it) Specialities and novelties
(iii) E_xte'rﬁal publicity |
(iv) Handouts and leaﬂe;ts
(v) Marke;ing Public Relations (MPR) (3x5)
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