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Briefly explain the stages in the buying decision process.
Do all consumers pass through all the stages in buying,

say. toothpasic or a new car ?

Elucidate the influence of marketing environment on

cqnsumcrs.
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Who is 2 “Consumer’ ? Explain it from business and legal

perspective,
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(b)  Explain the term “deficiency in service’ as defined under

_ the Consumer Protection Act, 1986.

(¢)  How can a marketing manager benefit from the study of

consumer’s post purchase behaviour ?
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(a) - “Consumers buy. products and services for various
reasons and- different people can have different reasons
for purchasing the same product.” What motivates '

consumers to buy : Elucidate the statement. -

P.TO.
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(a) “Consumers buy. products and services for various
reasons and- different people can have different reasons
for purchasing the same product.” What motivates

consumers to buy : Elucidate the statement.
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(b))  Enumerate the difference between urban consumers and
rural consumers on the basis of nature of problen faced

by them.
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“The organizational set up under the Consumer Protection Act,
1986 consists of the advisory and adjudicatory bodies.” Write

'brieﬂy about these two bodics.
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(¢) Who can file a complaint 2 What is the limitation

period for filing a complaint ? Explain the various relief’s -

available to the consumers under ‘the Consumer

Protection Act.

" (b) Explain the working of the District Forum under the

Consumer Protection Act. 1986,
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~{a)  Briefly explain how advertising and sales promotion is

being regulated i India, -

(b)  Cite any leading case decided by the Supreme Court of

India under the Consumer Protection Act” 1986,
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(¢)  Explain lhe_objeclives. purpose and salient features of the

Competition Act, 2002,

(b))  What is Green Marketing and Green Consumption i

Explain some of the obstacles in implementing gree‘

marketing.
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8 -~ Write short notes on any iwo
(@)  Banking Ombudsman Schgune
(6) . Consumer Organisations and Cc.,n§umer Movement
(c) Compamlivé Testing

l (d) .Energy Efficiency.
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