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Instructions for Candidates

Jamat.
.

Write your Roll No. on the top immediately on receipt of this question paper.

2. "Attempt five questions in all.

3. All questions carry equal marks.

4. Answers may be written either in English or Hindi; but the same medium should
be used throughout the paper.
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1. (a) “The increasing use of sales promotion in marketing program is more than a

passing fad.” Discuss. (7.5)

(b) Why refunds and rebates considered as a popular tool of sales promotion ?
' (7.5)
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2.  Why marketers are diverting their promotion budget towards trade promotion ?

Explain the different trade-oriented promotional tools. (15)
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3. (a) “The success of the sales promotion program depends on proper planning
and implementation”. Discuss various steps involved in planning the sales

promotion program successfully ? : ' (8)

(b) Evaluate samples as the tools of sales promotion. @)
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4. (a) Explain the concept of Marketing Public Relations (MPR). @)
(b) Explain the significance of Public relations. )]
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5.

What types of sales promotion would be effective for selling following consumer

goods :
(@) Cruise trips

(b) Refrigerators (7.5x2)
ﬁwﬁﬁawﬁwa@ﬁﬁﬁéﬁqmmwﬁﬁmﬁqmm:
(%) ot A

‘(Ia) Weered

Write a note on ethical and legal aspects of sales promotion and public relations

in Indian context. (15)
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(a) Evaluate coupons and contests as the tools of sales promotion ? (7)

(b) What are the functions performed by the PR departments to maintain

successful relations with its key public ? (8)
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Write short notes on :

(a) Special events

P.TO.
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(b) Planning retail promotions
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