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Instructions for Candidates

Write your Roll No. on the top immediately on receipt of this question paper.

2. Attempt all questions.

3. All parts of a question must be attempted together.

4. All questions carry equal marks.

5. Answers may be written either in English or in Hindi; but the same medium should
be u§ed throughout the paper.
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(a) Explain the importance of marketing for customers & the society.

(b) Why do you think environmental scanning and analysis is important for
marketers ?

OR
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(a) “Marketing mix framework takes care of seller’s interest and not of buyers”.
Do you agree ? Explain.

(b) Explain the significance of customer value and satisfaction for a marketer.

() wewl 3k Tore & fow oo & wswa =0 /e ST )
(@) sm v N A ¥ R Rvmed @ o wiwr @ ogadem s frdum
wETaqw B B 7
‘ JrerEn
() “Raum-fis o1 gt e @ Re =1 oom @ ? 3k #ar & =81 17 @ 3
THY VT § 7 IRe eI |

(@) fwrsd & e TEE @ 79 JR I wafe & wewa T e AR |

2. (a) Whatis meant by consumer buying behaviour ? How can a marketer benefit
from the study of consumer’s post-purchase behaviour ?

(b) What is meant by market segmentation ? Suggest suitable bases to segment
market for an Airlines Company.

OR

(a) Briefly discuss various steps involved in the new-product development
process.

(b) Explain the significance of Branding in Modern Day Marketing.
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3.
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{a} What do you mean by Pricing ? What factors affect Pricing of a Product ?

(b} What is Personal Selling 7 Explain the reasons for its growing importance in
India.

OR

(a) Differentiate between Penetration Pricing and Skimming Pricing. When these
two pricing policies are most suitable ?

(b} What is meant by Promotion in Marketing 7 Explain its nature. -
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(a) What do you mean by Logistics Management ? Explain the various
components of Logistics Management.

(b) What do you mean by Retailing? What are the characteristics of
Retailing ?

OR

(a) Explain why marketing channel decisions are considered the most critical

decisions ?

(b) Write a note on “Retailing in India: changing scenario”.
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5. (a) “The Rural Society is urbanising gradually with the increase in literacy rates
and exposure to global trends” Do you agree ? Discuss the growing
importance of Rural Marketing.

(b) Write a note on ‘Services Marketing’.
OR

(a) In Indian Context, discuss the factors that make Rural Markets attractive.
Discuss the approaches to Marketing Mix Planning for Rural Markets.

(b) ‘Marketers must do no harm’. [n the light of this statement, write a detailed
note on Marketing Ethics.
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