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(a) Discuss the importance of marketing for business and customers. -1

(h) Why is it important to study marketing environment ? Discuss the impact of political-

legal factors on the marketing decisions of a firm. . 8
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{a) “Marketing-mix framework of 4 Ps is applicable to tangibk products only and not o’
sérviceé.” Do you agree ? Discﬁss. ' . _ | 7

() What is the need to study the behaviour of consumers ? Briefly discuss the different

stages through which a consumer passés while buying aﬁ,_LCD V. o 8
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(a)  What is meant by Product Life Cycle ? Explain th’é m.érketing strategies that a marketer

may adopt during the introduction stage. - " T S 7

(0} Define segmentation. What are the requirements of effective segnientation *? What could

be the possible bases for segmentation for ‘Perfumes’ ? o 8
Or
(@) “Branding has assumed great importance these days.” Explain. - ' 7

(h)  Define Positioning. Discuss the various positioning strategies. ' 8 _
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(¢) A company is goiﬁg to faunch a new anti-ageing crearh for meﬁ. Suggest a sUitéble promotion

mix for the company. : _ L 7
(B) Differentiate between the following : 8

() Push and Pull Strategies.

(i) Cost-based- el1d Value-based pﬁcihg.

Or

. (@) “Advertising and personal selling are complement each other.” Comment. Do you see

any role of personal selling in this era of online marketing ? . -7

. (b) What factors should a marketer consider before settiﬁg product prices ? 8
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(a) “The present retail scenario in India is witnessing a majbr change.” Comment. 7
(b) Explain the major marketing logistics decisions for a large business enterprise. 8

(a) Explain the reasons for growmg importance of Integrated Marketmg Commumcatmn (IMC)

in the promotnon of a product. - _ Y A

(b)  What modifications are required in the marketing mix of a company to make it suitable

for rural marketing ? g
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() Relatlonshrp Marketmg aims at bulldmg long- term relationship with customers.”
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by Write notes on any fwo of the fo]]o(ving ; : L 8

(i)  After-sales Services
(ify Importance Qf‘Packaging
(7iiy Difference between Pfoduct Marketing and Services Marketing,

C)i'

(@) Write a note on Direct Majketmg keeping in view its 1mp0rtance in the business

“world. : 7 _ |
(6) - Discuss the various éihical issues related to 4 Ps in marketing. - . 8 .i
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