{This question paper contains 4 printed pages.]

Sr.No. of Question Paper : 1868-C GC-3 Your Roll No................
Unique Paper Code 1 22413303

Name of the Paper : E-Marketing

Name of the Course : B.Com (H) CBCS _

Semester - : 1II |

Duration : 3 Hours Maximum Marks : 75

Instructions for Candidates

Write your Roll No. on the top immediately on receipt of this question paper.

2. The question paper consists of 5 questions, each with an internal choice.

3. Each questions carries 15 marks.

4. Answers may be written either in English or Hindi; but the same medium should
be used throughout the paper.
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1. (a) Discuss natue and scope of marketing in business.

(7.5)

(b) Outline the differences between segmentation, targeting and positioning.

(1.5)
(%) =R § Ror (W) A wefd o wda @i = wifw
(@) ReoeH (A ), Wi (i) o e fufw (ARmNT) & 99 oW
8 v e AR

P.TO.



1868-C 2

2.

OR

(c) Discuss the different bases of market segmentation in conventional marketing.
(7.5)

(1) AR famor ¥ amR fsre @ Rt st o st i
(a) Discuss the concept, nature and scope of e-marketing. State drivers for
~ growth and need of e-marketing in the current scenario. (7.5)

(b) What are the challenges and opportunities faced by an e-marketer in India?
Explain with the help of SWOT analysis. 7.5)
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OR

(c) Discuss the issues and challengers faced by the e-marketers in the India
context. (7.5)

(d) What is the difference between e-marketing and traditional maketing?(7.5)

(1) e & F A, I-Rda g ween fy T R T 99 v a0 st 9k

(7) E-webfen (Swgie fwvm) ok aRaRke Rigom & @ T s 27

(@) What do you mean by e-marketing mix? Explain wtih the help of suitable
examples. (7.5)

(b) What is E-CRM? How does it differ from traditional CRM? Explain benefits
and limitations of E-CRM. (7.5)

(%) S-wRen few (Feergiiv ot fisr) & s wen ¥7 Sugem e
it =R il



1868-C

3
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(b)
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OR

Discuss types of communities and social networks and highlight the differences
between the two. (7.5)

Suppose you want to purchase a branded mobile phone online. Briefly explain
your buying process in this situation and what drives you to make this
purchase? _ (7.5)

9K 9 Qe Acgeh o YHR @ o= HiG UE oA @ S ok IR i

AT AT & A9 g T A" B SAAeeT @i wed g1 3a qkftafa
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What are the key consideration that an e-marketer should keep in mind
while designing the website? (7.5)

What are the issues faced by marketers while moving from an offline business
to online business? (7.5)

() JuEEe @ wE TN T G E-fkw A e wEEt e WoEE o

ey ?
(@) SFAET AOR A AAAGT AR I D 7 % fvansh g qee frg & @t
TR BT
OR
(c) Write short notes on the following:
(i) Internet marketing vs. e-marketing (5)
(i) Domain name branding (URL) (5)
(i) Process of Search Engine Optimisation (SEO) (5)
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5. (a) What is the role of “Social Media” in e-marketing? Comment on merits and
demerits of any two social media of your choice. (7.5)

(b) ‘Online promotion must be intergrated with offline promotion.’ Discuss.
(7.5)
(%) E-waeT i “doe ARa” =N = i 27 S we D S S Awa AR
F IO v N R o #if

(W) ST FaT (Online promotion) FFER €9 3 Siwerg garrT (offline promotion)
¥ vEimd B WY ==t SR

OR
(c) Write short notes on the following: (7.5)
(1) Issues in E-mail Marketing. (7.5)

(i) Tracking of Return on Investments in PPC marketing.
() feefoRm = W fewfrt R
(i) $-3 R & 7R

(i) ¥-w-frmw (PPC) woiR w Ry T fAw @ wiwe = T =

(2500)



	001
	002
	003
	004

