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Note -~ () Answers may be written either in English or in
Hindi; but the same medium should be used

throughout the paper.
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(/) The maximum marks printed on the question paper
are applicable for the students of Category. "B’
These marks will, however, be scaled down
proportionately in respect of the students of
Category ‘A’ at the time of posting of awards for
compilation of result.
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Attempt 4! questions,

All questions carry oqual marks.

All parts of a question must ve attempted togetler.
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“Modern marketing concept is applicable te all business

organisations.” Do you agree 7 Give reasons. 8

Distinguish between marketing concept and selling

concept. 7
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Define product positioning. What are the major bas.s of

positioning ? 8

Explain the importance ot market segmentation for a

marketer. T
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Discuss the impact of any fwo macro-environmental forces

on marketing with relevant examples. 8

Distinguish between consumer and industrial goods.

Discuss briefly the types of consumer goods. 7
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“Every purchase by a consumer is the end-result of a process.”

Explain this statement with reference to consumer buying decision

process. Why should a marketer understand this process ? 15
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Differentiate between market skimming and penetration
pricing. What strategy would you recommend for each of

the following products : 8
{) A beauty soap
(i) A high-fashion dress styled by a famous designer.

Why is packaging considered to be the fifth *P* of marketing

mix ? 7
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What is sales promotion 7 How is it different from

advertising ? 8

What factors influence pricing decisions ?
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“Distribution middlemen play an important role in

marketing.” Critically examine this statement. g

Discuss the importance of after sales service. 7

** foreror- fa=iferan fagor ® we wgwrge yfie fam
T 1 3@ FYA @ SCEARIE 9aem wifew

ford ¥ & TEw w1 fad=m wifem
Or
(3vgan)

Explain the factors influencing the choice of a channel

of distribution. 8

What is promotion mix 7 Describe its elements. 7
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Write short notes on any o of the following : T2
()  Branding
(i Distribution logistics
{717y Cost-oriented pricing methods
() Communication process.
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