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Note : (i) Answers may be written either in English
or in Hindi; but the same medium should be
used throughout the paper.

(ii) The maximum marks printed on the
question paper are applicable for the
students of the regular colleges (Cat. ‘A’).
These marks will, however, be scaled up
proportionately in respect of the students of
NCWEB at the time of posting of awards
for compilation of result.

Attemnpt all questions. Answer should be precise and brief.
Marks are indicated against each question.
All parts of a question must be attempted together.
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“Marketing is no more a function- of
marketing department only”. Explain the
statement and  also  specify  other
characteristics of Marketing.

“Most of the people think that only goods
and services can be marketed”. Do you
agree or disagree with the statement and
why ?
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OR/agan

‘To be successful in marketing all the

_ components or elements of marketing must

be taken care of.” What are those elements ?
Briefly explain them.

‘Modern Marketing is different from
Yesterday.” Do you agree to the saying ? If -
yes/no, how ?
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Why do marketers study environment ? From the

following events in the environment identify as to

what kind of environment these belong to.

(i) The population of Japan is fast ageing.

(i1) Government of India has devalued Indian
rupee.

(iti) Per capita disposable income of Indians is
increasing.

~ (iv) Indian youth is highly 1nﬂuenced from

American culture.

(v) Patents of many branded medicines are
going to expire in 2011.
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What is Market Segmentation ? On what basis
consumer goods market is segmented ? What are
the feqtufes of the market segment chosen by
budget airlines of India ?
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3. {(a) Brand names are associated with different
concepts. Give one example each of the !
brand name associated with the following :

(i) Founder’s name -

(1) Animal’s name

(iit) Abbreviated name

(iv) Invented name

(v) Purpose (the product serves) 5

(b) What is product positioning ? Identify the
basis of positioning for any two of the
following products : '

(1) Coca-Cola and Pepsi-Cola in soft . -
drinks xl}arket -

(i1). ‘Nano’ car
(i) Big Bazaar
: (iv) Low energy consumption fridge 6
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What do you mean by Product
Classification ? Identify the products under
the following categories :

(1)  Consumer durable goods (Washing
Machine)

(ii) Impuise goods (Chocolates)

(iii Shopping goods (Furniture)

(iv} Industrial goods (Raw materials)

(v)  Speciality goods (Cars) 6
Differentiate between the following with

“the help of suitable examples :

{i)  Product Line and Product Mix

(i) The Width and the Length of a
Product Mix 5

IS FNHIT R 39 R FEH § 7 Fyeretaa
el o Sfaria Ieamet =t srfrfrtfi o
() ST Foemres arqt (A i)

(i) 3maT Ry (<eie)

(ii) a0 ()

(iv) siifirr TRt (@0 Ae)

(v) ToRme ol (FR)

5 . P.T.O.



789

@)

(a)

(b)

()

(@)

(a)

Hife

() g e 3R Iea o |

(i) 3w forsror it fereitolar aftt g |
OR/ar&@ar

You are Director (Marketing) of a Scooter

"making company. What factors will you

consider while determining the price of the
Scooter ?

Merely. a right product at right price with
right promotion is not sufficient. What else
is required and why ? .
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Give one examp]é of each of the following
distribution channels :

(i) Chain Stores

(ii) Firm using Retail vending machine
(iii) Retail cooperative

(iv) Non-store based retailer

(v) Door to door marketing retailer




{b) "What:_are. the four major decisions about
.Logistics:that a firm must make ? 5
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(a) Write a- short note on communication
process.

(b) What are the merits and-limitations of print
advertising ?
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