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Describe the modern concept of marketing. What is its

significance ? 8

What is micro environment of marketing ? Describe

varous elements of such environment. 7
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"The personality traits and attitudes are important’ guides

to consumer buymg behaviour”. Elucidate. 8

What is marketing mix ? Explain the various factors that

determine the marketing mix. 7
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How are the concepts of positioning. product
differentiation and market segmentation related to cach

other 7 Expiain with the help of examples. 8

How shouid a marketer select an appropriate basis for
segmenting his tarpet market ? Explain giving appropriate
cxamples. 7
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(@)  Briefly explain the different stages involved in the lite

cycle of a product. , 8

(h)  "Package acts as a silent salesmen.” In the light of this

statement, cxplain the advantages of packaging. 7
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I3iscuss the major priciug methods generally employed
by the marketer. 8
Explain different types of discounts and rebates on
pricing decisions. 7
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What is distributicn logistics ? What are the four major
decisions about logistics that a firm must make ? 8
Compare and contrast penetration pricing with skimming

pricing. "7
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"Selection of distribution channels requires a compromise
between cost and control”. Discuss the statement and
explain the various factors affecting the choice of

particular channel. 8

Distinguish between conventional marketing and cyber
marketing. 7
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"Retailing is booming in India” Explain the statement

with suitable examples and evidences. 8

What is integrated marketing communication ? Describe
its significance. 7
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Explain the concept of 'Promotion Mix'. Briefly explain

the various constituents of promotion mix. 8
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(M What is branding ? Explain the benefits of branding

products. 7
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{¢)  What is meant by product 7 Explain its main dimensions. 8
(b)  DifTercntiate between advertising znd salesmanship. 7
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