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(Write your Roll No. on the iop immediately on receipt of this question paper )
Note :—  Answers may be written either in English or in Hindi:
| but the same medium should be used throughout the

paper. ’
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Note ‘—  The maximum marks printed on the question paper are
applicable for the students of the regular colleges
- (Category *A’"). These marks will, however, be scaled up
proportionately in respect of the students of NCWEB/
'SOL at the time of posting of awards for compilation of

result.
Attempt any, five questions.
All questions carry equal marks.
All parts of a question .rnust be attempled together.
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Explain marketing concept in brief. Give its significance.

What are its characteristics ?
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(@) “There is only one valid definition of business

purpose : to create a customer.” Discuss this statement,

_ bringing out the nature and importance of marketing. .

- (h)  Distinguish clearly between marketing concept and,
selling concept. Support your answer with some Indian

examples.
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péﬁpc marketing mix. What factors influence the determination
of marketing mix ?
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What is marketing environment ? Distinguish between macro

and micro-environment of a firm, givingl, suitable examples.
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Write short notes on the following :

(¢)  Socio-cultural environment
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() Demographic environment

(© Technological factors affecting marketing decisions.
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Why is it important for marketers to study the bettaviour of their
customers ? Discuss the role of psychological factors on a

consumer’s purchase decision.
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"Mar.ket segmentation and product positioning are the basis
for marketing planning and strategy.” Comment upon the
statement and explain the different criteria for market
' segmentation.
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Describe the pricing policies commonly uséd by marketers.
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Explain briefly-the factors that influence the choice of a channel
of distribution.
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10. - Definc personal selling. l-!ow is it different from advertising ?

- Why should a m’anufac_lurer use personal selling for promoting
his product "
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