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. All questions carry equal marks.
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L. {a) “There is only one valid® definition of business
purpose : o creaie customer.” Explain this statement

bringing ou'j(‘ clearly the role of marketing. 6

)] ‘ Dislingunsh between marketing concept and selling

concept.’ Support your answer with some examples. 5
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Describe the -marketing environmental forces that. are

affecting decision-making in.marketing. How these are .

increasingly becoming big challenges to- markeiers ?

- Explain. 65
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E_xplaiﬁ the concept of consumer behavior. Briefly discuss the
buying motives whichl {cad a. consumer- o buy a product by
.'bringing -out "3 cI-ear distinction between rational and the

emotional buying motives. , : 36
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What is branding ? What are the branding decisions that a
company must take before a product is offered to the target

-~

market ? Explain in detail. " - 56
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- It is widely accepted that consumer needs ‘and wants are

becommg more diversified and therefore markelers are very

carefully segmemmg the markels dl'ld dlf‘ferentlaung thelr

products for cansumers. Do you agree ? ‘Suggest suttable

bases for segmentation for :

€3] Laptops

{in Motorcycles

‘(ir':') Bathing, soap category of p;oq:!ucts. : .56
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‘. Differentiate between intensive distribution; -selective

distribution and exclusive distribution. 6
What is whole-seiling ? Expiéin the functions of whole-

setlers. . -5
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Exp!ain classification of consumer products on the basis

of :

0] Shopping effort
(i) Involvement .
(m‘) Freqhency of pi.irchase. ) 6

Exp!am bneﬂy cost-oriented and competmon/market-

oriented pricing policies followed by marketers. - 3
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" What are the functions performed by. distribution

 channels or intermediaries ? Why are these consideréd

crucial ? I 6
What do you understand by promotion mix ?
A company wishes to launch a new ‘washing
machine. What type of promotion strategy would you
recommend ? ’ ' 5
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" Write short noles on any three of the following : i
{¢)  Functions of packing

(b) - Products levels
{© Franchising

(d)  Push ¥s -pull strategy

(e) Selection of target market
)] Brand Extension.
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