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Answers may be written either in English or in Hindi; but the same medlum should be
used throughout the paper.
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Attempt A/l questions.
All parts of a question must be attempted together.
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Is the.marketing mix framework of 4 Ps applicable to tangible prodﬁcts only ? Jus"tify
your answer with suitable examples. . . 7

List a few significant changes that contrast the present-day marketing with the past. 8

(ai)wwsmﬁquqsmmqmmﬁ$mgtm@m% ?

IR SugEd SSR ST |

-.~(a)mm{dqﬁaﬁmqﬁwﬁﬁﬁﬁﬁﬁaﬁﬁ@aﬁmmw

- (a)

# fimg &
Or
(a7ean
Explam the concepts of Need Want and Demand and also explain their relevance to
a marketer. ) . 7
Explaln the importance of marketing for customers and business firms. . - 8
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(@) List some of the demographic trends of interest to marketers in our country and discuss

whether these trends pose opportunities or threats for marketers. .. - 7
'(b)_ What is market segmentahon 7 Suggeql suitable bases to segment markets for the followmg :
products :
N (z) Toothpaste
(11) Footwear. 8
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(a) -Cbnsume; Buying Behaviour consists of a set of steps. Explain. . -7
(b). What is product positioning ? Identify the bases for the following products
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(@) Whatis product mix ? Explain, with examples, the w1dth. depth and consistency dimensions
of product mix. ) _ 7

(6) Explain the importance of packaging in the present-day marketing. o . 8
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(@) What is Product Life Cycle and why do some companies not discontinue a i)roduct inspite

~ of it being in declining stage ? _ . 7 .

(h) Discuss the important bases that an organization uses for.choosing a brand name.- 8
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* (a) Discuss the major pricing methods generally employed by a marketer: : 7

' (b) -Discuss Psychological Pricing Strategy. Hiustrate its apphcat:on with the help of
examples. 8
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- (@) Explain the influence of discounts and rebates on pricing decisions. | 7

* (b) Asa Director ‘Marketing’ of a car makmg company: what factors will you consider for
the price of your product ? . 8
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(@) - Discuss some new retailing trends in India with examples. : 7

(b) 'Explain the various factors thataffect the promotion mix decision of a firm. 8
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Write explanatory notes on any nvo of the foilolwing-. 7,72
(@) " Importance of Packaging in modern marketing
- (b) Integrated Marketing Communications (IMC)
(¢) Distinguish between Advertisement and Pub’licity
(dy Dlrect Marketing.
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